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1. Introduction (example on section title)
Manuscripts must be written in English, typed in Microsoft Word, Times New Roman 11 cpi font. Paragraphs will be single spaced with 6 point spacing before any new paragraph (18 points in case of section titles, 9 points in case of section subtitles). No tabs will be included at the beginning of the paragraphs. Frames, tables, figures and graphs integrated in the text and numbered consecutively.
Footnotes should be numbered consecutively throughout the text with superscript Arabic numerals, typed Times New Roman 10 cpi, and single spaced. Use of endnotes will be avoided[footnoteRef:3]. [3:  Example on footnote.] 

1.1. Example on sub-section title
It is recommended to make a style effort –while preserving scientific and academic rigour– in order to make the text understood both by specialists and non specialists in a concrete subject or study field. At this same purpose, inclusion of schemes and any other graphic and/or text elements supporting a right interpretation of contents is also suggested. When required, internationally accepted signs and symbols for units (SI units) should be used.
References to previous publications quoted in the text should follow the author and date procedure, according to following examples, as appropriate: Name (year), (Name, year), Name1 and Name 2 (year), (Name1 and Name2, year), Name1 et al. (year), (Name1 et al. year). When several publications are included consecutively, they shall be listed in chronological order and separated by semicolon (;). If two or more publications are dated in a same year, alphabetical order will be the second listing criteria.
In case of literal transcriptions, text shall be inside inverted commas, and reference page/s could be included in the quoted reference, as follows: Name (year, p. xx), (Name year, pp. xx-xx).
The list of references at the end of the paper should only include the contributions that were quoted in the previous text and that have been published or accepted for publication. Unpublished or unavailable works should only be mentioned in the text. Do not use footnotes or endnotes as a substitute for the reference list.
2. New section (example on section title)
As above mentioned, frames, tables, figures and graphs integrated in the text and numbered consecutively. In order to facilitate reading, it is advisable to locate them at the beginning or at the end of the pages and, if possible, after they have been mentioned in the main text. Colours are allowed in graphs where appropriate.
Following, you will find an example on table (use Times New Roman 9 cpi font for texts) and an example on figure.

Table 1. Some noted studies on consumer attitudes toward CRM (example on table)
	Author/s
	Main findings / results

	Ross et al. (1991)
	Consumer attitudes towards organizations involved in CRM are mainly positive

	Smith and Alcorn (1991)
	Nearly half of respondents say it was more likely to change brands to support companies that make donations to NPOs
About a third state that they sometimes buy products simply because the manufacturer supports charitable causes

	...
	...

	Cheron et al. (2012)
	Consumers show positive attitudes towards CRM (more positively when they perceive a good match between the brand and the cause)


Fuente: Name1 & Name2 (2013)


Figure 1. Model of social problem sensitivity (example on figure)
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Source: Name1 & Name2 (2013, p. 31)

X. Conclusions
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